HOLLISTER SUMMER 24
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HOLLISTER swimwear has existed since
~ the brands inception in 2000. It
procured the attention of California
surt culture in the early 2000s and
“became an casily identitiable symbol of -
activeness and youth. Now, its
consumers are young people looking
_for their yearly swimsuit purchase
(possibly outgrowing theirs from the
year prior), and other mass market
_consumers who appreciate the
trendiness and quality ot a Hollister
Suit.
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COLOR STORY

PANTONE PANTONE PANTONE PANTONE ~ PANTONE
12-0642 TPG 14-2806 TPG . 16-6339 TPG 19-4042 TPG 14-5002 TPG
Aurora Nosegay Vibrant Green Set Sall Silver

SUMMER24



Fabric/Findings/Trimmings

olyster, Cotton, & elastane mix
55% Poly 25% Cotton 20% elastane.

AN dlobalsources comielTResico T g
$ 81 B t A e e - = '

! J -, K FLy . '__"__'_l. - r. i =
- o e gl e g o - - R e -
b 5 ok - F o N e e S e S R T
; i W R A e o r np et R TS, Tr T
[ 3 e e e ek B TEC
' S s e T =

Why not Nylon? Nylon cannot be printed on without risk ot ink bleeding.
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FINAL LINE-UP
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